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New Pelican Hill Resort
GM Focuses on Guest
Experience
By Norm Bour | NB Indy
Tom Donavan began his hospitality
career where all managers of Five Star
resorts should start: in the kitchen.
Donovan, the new general manager of
The Resort at Pelican Hill, is from Oyster
Bay, Long Island. He knew at an early age
that hospitality and lodging was what he
wanted to do. He worked in the kitchen
while attending Northeastern College in
Boston, but didn’t take hospitality classes
in college.
“The kitchen was an easy access point,”
Donovan stated, and offered great insight
to the food end of the hospitality field.
“My first major position was with
Swissotels, then briefly with the Sheraton
chain. My real opportunity came in 1989
when I was offered a post with the newly
launched Ritz-Carlton in Philadelphia—
there were about seven back then,” he
explained. “The Ritz had great training,
and their culture is part of many upscale
resorts around the world today.”
Twenty-three years at nine different

Ritz properties offered him a great education and traveling opportunity, which he
took advantage of by visiting more than
40 countries.
A tempting offer with Grand Wailea
Resort in Hawaii kept him island bound
for ten years until The Resort at Pelican
Hill came calling.
Jumping into the only Forbes Five-Star
rated resort (for five consecutive years)
in Newport Beach, and one of only 175
around the world, might be daunting for
some, but Donovan welcomed the opportunity. In his words, he “dove right in,
with no hesitation!”
Building a team culture is one of his
strengths, and he explained the difference
between a “normal” chain hotel, and a
“Premier” resort.
“It starts with the experience,” he noted.
“Not just from the view of our guests, but
also from our team members (employees)
and being sure everyone understands not
just what we do, but why we do what we
do.”

Tom Donovan

He concluded years ago that if your
staff misses that step, the business is
unsustainable.
“Do our guests need us or do they want
us? Are they engaged with us and are they
loyal? An engaged guest seeks us out and
a loyal guest will frequent us as often as
possible.”
The Resort at Pelican Hill is approaching 10 years of operation, and many
employees have been there since the
beginning. Every employee carries an
eight-panel Mission Card which is a continual reminder of their responsibilities to
the guest as well as the resort.
When asked what he will do differently,
he responded “I looked at the current
performance and asked what can we improve, but there were few improvements

to be made. My main priority is to get
each internal department working more
closely together, so we are working with
team members to understand them and
have them challenge me to explain why
things are done the way they’re done.”
He plans to offer greeters in the lobby
using rotating staff members. This is not
a new feature but one that has come and
gone over the years.
Many of us that live locally don’t always
appreciate the amazing opportunity and
amenities of Pelican Hill Resort. Features
like free valet parking, an affordable
happy hour, live music and other activities
– not to mention three terrific restaurants
– make Pelican Hill one of the best spots
in town.
For more info, visit PelicanHill.com.

Coastal Fashion
Cos Bar Opens in Lido
Marina Village
By Catherine Del Casale |
NB Indy
Looking for a one-stop shop for all of
your luxury beauty needs? You’re in luck:
Cos Bar just opened a
new location in Lido
Marina Village.
You won’t find
another multi-brand
beauty retailer
with their level of
excellence. They
carry luxury brands
BY
like Chantecaille, La
CATHERINE
Prairie, Lancer and
DEL CASALE
many others. The
staff is very engaging and able to answer any questions you
have about the products or help you with
creating a new look.
The store is bright, clean and easy
to navigate. I found it appealing that I
could browse products from multiple
brands without feeling pressured to get
all the products from one counter, which
happens sometimes when shopping at
department stores.
After testing out an array of products at
Cos Bar, I have a few top picks for brands/
products I recommend checking out.

TATA HARPER
Tata Harper is a 100 percent natural,
all green and result driven brand for the
everyday mom. The brand is inspired by
Korean care and involves the layering of
products to create a luxurious feel to your
skin. All the products are farm-to-shelf,
with most of the ingredients coming
from a farm in Vermont. The products
have no added fragrance, are eco certified,
non-GMO, and safe for pregnancy. The
products range in price from around $48
to $380. My must-try item would be the
Honey Blossom Mask which has Tasmanian pepper berry in it, so it clinically
remedies redness in 15 minutes.
LANCER
Lancer was created by Los-Angeles
based dermatologist Dr. Harold Lancer,
who treats many celebrities and whose
products are known to leave you with the
“Lancer glow.” His anti-aging product
line helps improve the appearance of fine
lines, textures, discoloration and pore size
via restoration, not alteration. The products target the skins metabolism so that
your skin never plateaus. Celebrities such
as Beyoncé and Jennifer Lopez have used
the Younger mask. The mask helps renew

Makeup by Chantecaille

the skin, help with wrinkles and improve
firmness and elasticity. The coolest part is
the easy removal—the silicon-encapsulated mineral powder comes of effortlessly
with the magnetic removal tool provided.
If you want to look red carpet ready in
a pinch, this $250 mask is for you. I also
loved the Dani Glowing Skin Perfector
which can be used on all skin types and
leaves it looking luminous ($95). Products
from Lancer are $35 to $275.
CLÉ DE PEAU BEAUTE
One of the most popular counters in
the store is Clé De Peau Beaute. All of the
products have an illuminating complex
in them to keep the skin moisturized
and glowing. This developed ingredient
comes from the core of silk and Japanese

pearls on an organic farm in Thailand. It
creates the perfect food for skin cells and
allows each person’s true radiance to shine
through. Beauty specialists encourage
“shaping” your face as you apply the products, such as lifting motions around your
eyes and jawline, wherever you wish your
face would be more lifted and smooth. I
was amazed at the difference after a few
seconds with the lifted areas around my
eyes. I loved the make-up portion of the
line as well. My top pick was the cream
blush in number 4 ($60). The blush is
made from silk so it’s light and moisturizing when applied. Prices range from about
$25 to $325.
Cos Bar is at 3422 Via Lido, Newport
Beach. Visit cosbar.com/newport-beach.

